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DEPARTM ENT E Letter from the President & CEO

Our goal is to continue to improve
upon the service that our members
receive while continuing to be
T'HE voice for business in Ohio

elcome to 2010 and the new Ohio Matters! We hope that you like the changes to
your membership publication. These enhancements bring not only a new look,
but also additional information on member companies, general business issues,
Ohio business news and of course legislative issues while allowing expanded
participation by our members. Our editorial calendar and information on advertising
opportunities in the publication can be found on our new Web site at www.ohiochamber.com.

In this issue, you will find the 2010 economic forecast provided to us by member company
James Investment Research in Alpha, Ohio. The James forecast has become an annual event
at our December board of directors meeting and shared with all of our members in the
January/February issue of this publication. In reviewing the 2009 forecast, [ came across some
interesting insight that they provided: “We will likely see increased government intervention in
the free-market economy and despite good intentions, this is likely to prolong our problems. Access
to credit from financial institutions will remain restricted.” Again, the insight was dead on. I hope
you find the James forecast as fascinating and helpful as I do. We have also posted their full
presentation at www.ohiochamber.com.

Also in this issue is an article from Ohio Environmental Protection Agency Director Chris
Korleski. Sometimes we generalize what we intend to say and that can lead to bad messaging.
When I recently told a reporter that Ohio EPA’s permitting process takes too much time, I
found myself getting reacquainted with the director. After discussing my comments with him,
Ilearned that Gov. Strickland and the agency, under Director Korleski, have made a concerted
effort to provide improved services. Ohio EPA is working hard to improve its operations and an
update on the agency’s progress is detailed on page 13 of this issue.

Our work with the Ohio EPA is just one example of how the Ohio Chamber champions the
interests of Ohio businesses. While our staff spends much time helping to craft legislation,
they also work with state departments, like the Ohio EPA, on regulatory issues. Our work with
department directors and their staff members helps overcome challenges that may impede the
economic progress of our state. With input from our members, we are able to provide workable
solutions to create a win-win for all parties involved.

I hope that you enjoy our redesigned publication along with our redesigned and expanded
Web site. Our goal is to continue to improve upon the service that our members receive while
continuing to be THE voice for business in Ohio. Your input is always appreciated so feel free
to drop us a line at occ@ohiochamber.com. I look forward to another productive year and
look forward to serving you in 2010.
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Andrew E. Doehrel, President & CEO
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Editorial Policy

Articles written by guest columnists do not
necessarily reflect the position of the Ohio
Chamber of Commerce. The Chamber’s
position on key issues will be clearly stated.
The Ohio Chamber of Commerce does

not necessarily endorse the products and
services advertised in Ohio Matters. Articles
can be reproduced, but only with permission
from, and attribution given to, the Ohio
Chamber of Commerce. For authorization,
please contact Ohio Chamber Vice President
of Communications Julie Wagner Feasel at
614.228.4201. The Chamber reserves the
right to reject advertising based on content
and does not accept advertising that is in
conflict with a position of the Chamber.

Ohio Matters is a bimonthly publication
for members of the Ohio Chamber of
Commerce. Subscription cost is included
with annual dues.

Postmaster

Please send address changes to Ohio Matters,
Attn: Database Manager, Ohio Chamber of
Commerce, P.0. Box 15159, Columbus, Ohio
43215-0159.
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DEPARTM ENT H Ohio Chamber Staff Profile

Insider Q&A:
Vice President of Governmental Affairs

Linda Woggon
Vice President of
Governmental Affairs

Linda Woggon works as the
vice president of govern-
mental affairs at the Ohio
Chamber of Commerce, a
position she has held since
January 1996.

What does the vice president
for governmental affairs do?
Tam responsible for leading
our public policy and
political programs. In that
role I work with our team of
lobbyists, as well as political
and grassroots managers to
ensure that our members’
needs and concerns are
communicated to state
government leaders. We
advocate for legislative and
regulatory changes that
improve Ohio’s business
climate and oppose any
initiatives that increase the
cost of doing business or
make it more difficult to do
business in our state. We also
work to elect pro-business
candidates and help our
members become successful
grassroots advocates.

[ love Ohio’s diversity. We don't
have just one big city, we have
eight major cities and
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What does a “typical”
workday look like?

In one word, “communicat-
ing.” Whether in face-to-face
meetings, on the phone or

by e-mail, I am in constant
communication with
Chamber members, our staff,
coalition partners and state
government officials. We are
continuously strategizing,
developing the best messages

and delivering them. The
Ohio Chamber is all about
advocacy and advocacy
requires consistent commu-
nication and education.

How can members take
advantage of what you and
your staff do?

All they have to do is

call us and tell us what

they need. There are, of
course, multiple levels of
involvement. It may be a
phone call to ask for our help
with an issue they have with
state government, joining

a committee where they
will really become insiders
in the policy development
process, testifying on a
piece of legislation, or
conducting a plant tour for
their legislator. Of course,
we are always hopeful that
members will fully leverage
their investment in the
Chamber. But, we also know
they are busy, and if we can
successfully respond to a
phone call when they really
need our help, that can be
worth 10 times the cost of
their annual investment.

How do you know what
members want the Ohio
Chamber to take on?

We really enjoy talking with
our members and encourage
them to regularly contact us
to discuss issues they care
about and problems they
face. The more our members
educate us, the better we are
at directing our advocacy
efforts to the most pressing
issues. Our members are
valuable resources to us.
They, alone, know how
proposed regulations and
legislation will affect their

bottom line. We really
appreciate the commitment
of hundreds of our members
who voluntarily participate
in our standing committees.
Our committee members are
closely involved in helping
us develop positions on
legislation and the grassroots
strategies needed to succeed.
They become insiders in
both the policy and political
arenas, getting information
before anyone else and
bringing their valuable
expertise to the table.

What would surprise
members about you?

That this policy wonk and
political junkie is a huge fan
of “American Idol.”

What top three issues
should the General
Assembly address in the
next 2-4 years?

First and foremost, we must
come to terms with the

cost of state government.
The current level of
spending is unsustainable,
so it is imperative that we
modernize and redesign
state government, thereby
reducing costs and improving
program and operational
effectiveness. Second,

we must respond to the
changing global economy.
Our state must reinvent
itself in a way that makes

it more attractive to new
economy businesses and the
jobs they create. Finally,

we need to streamline the
regulatory climate. If we
can make it easier and less
costly to do business in Ohio,
we will achieve a strong
and competitive economic
climate that will bring us



growth for the benefit of all
Ohioans, as reflected in the
Ohio Chamber’s mission
statement.

How can members

connect with you and the
governmental affairs team?
I am available by traditional
mail, phone, e-mail, on
LinkedIn and Facebook.

All of the members of our
governmental affairs team
are always just a quick phone
call or e-mail away. Someone
might also catch up with

us in their community as

we travel around the state,
making presentations at
local chambers and other
community events. When the
legislature is in recess, we
love to finally get away from
the Statehouse and meet
with Chamber members at
their businesses.

What question do members
most frequently ask?

How can I get the govern-
ment to do “X” or to stop
doing “Y”? The answer is

it depends on the problem,
and that’s what makes my
job so interesting. But, the
answer always includes this
advice: It is easier to get
results when you’ve spent
the up-front time necessary
to build strong relationships
before there is a problem.
Getting to know your state
legislators, helping them
understand your business,
showing on-going support,
makes asking for their help
when you need them a whole
lot easier. The Ohio Chamber
is a great resource. We can
help our members build
solid relationships with their
state legislators.

Can you give me just

one example of where

the Chamber made a big
difference?

There are many. But one of
which I’'m particularly proud
is that the Ohio Chamber
was instrumental in bringing
fairness and predictability
to Ohio’s legal climate. First
with passage of major civil
justice reform, but most
importantly, through our
involvement in electing
Ohio Supreme Court justices
who resist making new laws
from the bench. Because

of our involvement, Ohio’s
Supreme Court went from
one that consistently ruled
against businesses 80
percent of the time to one
that interprets the law in a
fair and impartial manner.

What’s your favorite part of
living in Ohio?

Ilove Ohio’s diversity. We
don’t have just one big city,
we have eight major cities
and hundreds of interesting
towns and villages. And,
being a Toledoan, I must say
there is nothing that beats
the beauty and enjoyment
of Lake Erie. Whatever

you want, you can find it

in Ohio ... culture, history,
entertainment, sports, and
of course my favorite ...
shopping! @

You can reach Linda Woggon

at lwoggon@ohiochamber.com,
614.228.4201 or Ohio Chamber

of Commerce, 230 E. Town St.,
Columbus, Ohio, 43215. A complete
list of the governmental affairs team
as well as chamber committees can
be found at www.ohiochamber.com.

Pick Ohio

Site Selection magazine selected Ohio
as fourth in the country for its business
climate, a three-spot jump over 2008
ratings. Rankings are based on new
business activity in each state and a
survey of business executives.

Ohio was tops in the Midwest. North Carolina, Texas and
Virginia were the only states to rank higher. Indiana and Ken-
tucky ranked ninth and 10th respectively on the top 10 list.

Raised Red Flag Yet?

More than 9 million people have their identity
stolen each year. The federal government is
making sure businesses are taking steps

to deter identity theft and mitigate its
damages. The Red Flags Rule requires many
businesses and organizations to implement a
written identity theft prevention program.

The Federal Trade Commission will begin enforcement on
June 1, a second extension of the original date established
by Congress. Although having a written program is valuable
for any business, it is mandated for financial institutions
and creditors (companies that regularly defer payment for
goods). The mandate is not based on industry or sector but
on activities that fall within their definitions.

The FTC has a detailed how-to guide and answers questions
about eligibility at www2.ftc.gov/redflagsrule.com. Also on
the site is a video about how to get ready and do-it-yourself
templates for low-risk businesses.

It's a Census year

With a new decade upon us, the U.S. Census also descends
on Ohio and the rest of the country. The Census expects to
hire more than 24,000 temporary workers in Ohio, according
to the Business Courier of Cincinnati.

Make sure to be counted because Ohio’s Census count is
how the federal government decides to distribute more
than $400 billion in federal funds annually for things
such as hospitals, schools, job training centers,
infrastructure projects, emergency services

and senior centers. The data

also determines the number

of seats Ohio has in the U.S.

House of Representatives.

Read more about the

Census and its impact at

hitp://2010.census.gov.
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Much to Do in 2010

here is no denying
the fact that politics
finds its way into
every facet of the
legislative process. For the
most part, that’s not bad.
It keeps the process honest
and the minds of our elected
officials on their constitu-
ents—the folks back home
who sent them to Columbus
to protect their interests. But
when politics, for the sake of
politics, drives the legislative
process it throws everything
out of kilter and turns good
public policy on its head.
The focus is often redirected
from what’s best for Ohio
to what’s best for specific
political outcomes. In other
words, politics trumps good
public policy.

In today’s economy,
Ohioans cannot afford a
legislative process driven
solely by politics. There’s
too much to be done and
too little time to do it. We
must stabilize state finances
while creating a competi-
tive tax climate. We must
build an education system
that is second to none and
produces a workforce with
21st century skills. We
must rid government of its
inefficiencies and streamline
regulations. We must restore
confidence in our economy so
we can attract the business
investment and jobs Ohioans
so desperately need. In other
words, good public policy
must trump politics.

Finding a way to plug an
$851 million hole in the
current state budget may
have been the easy task.

The obstacles ahead are of a
magnitude unlike anything
we’ve seen in recent history.
They will demand creative
responses to solving the

state’s structural budget
deficit, including the
redesign of public services.
A strong bipartisan effort
will be necessary to make
the tough decisions required
without reversing the
actions already taken to
achieve a more competitive
tax climate. In other words,
good public policy must
trump politics.

A major component of
restoring our economy
involves building on
successes, and one of our
greatest successes is the
technology investment
program called the Third
Frontier. Between 2003 and
2008 the state invested $681
million in Third Frontier
projects. That state invest-
ment attracted more than $6
billion in private investment
and created 41,300 jobs with
$2.37 billion in addi-
tional wages and benefits
for Ohioans. It makes sense
to build on this success by
renewing the Third Frontier
early next year at the highest
possible funding level. This
will provide the certainty
needed to draw private
investments in Ohio’s future.
In other words, good public
policy must trump politics.

It’s easier for Ohio busi-
nesses to grow and expand
when they have relief
from costly government
regulations. From Governor
Strickland’s executive order
on regulatory reform to the
two different approaches
taken in House and Senate
bills, nearly every idea is a
good idea and must become
reality. Whether it’s improv-
ing transparency, incentiv-
izing compliance, expediting
appeals processes or
ensuring efficient permitting

systems, regulatory reform
reduces costs and makes
Ohio a more attractive place
to do business. Streamlining
our regulatory system must
be a priority. In other words,
good public policy must
trump politics.

During the last decade,
Ohio’s businesses have won
significant improvements in
the state’s legal climate, but
we must ensure that back-
sliding doesn’t occur. That
means protecting the civil
justice reforms currently
in place and fighting each
attempt to carve out special

protections or undermine the
certainty and consistency
that are the hallmarks of a
fair and predictable legal
system. In other words,

good public policy must
trump politics.

The Ohio Chamber stands
ready to work with state
government leaders to
improve our state’s economy
and build a business climate
that facilitates job creation
and growth for the benefit of
all Ohioans. But, we know
that to succeed at making
Ohio great again, good public
policy must trump politics. J
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